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UNITED KINGDOM LUBRICANTS ASSOCIATION

JOIN US!

GET INVOLVED WITH UKLA TODAY

The UK lubricants industry isn't just a £60 billion powerhouse supporting over 100,000 jobs—it is
the hidden force that keeps society moving. From the food we eat, to the energy that powers our
lives, from the homes we live in to the transport that connects us, nothing works without lubricants.
The United Kingdom Lubricants Association (UKLA) speaks for this vital and world-class industry.

The UKLA brings together technology providers, raw material suppliers, blenders and marketers - here's what we do:
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skills, competence, knowledge o such as the Metalworking Fluids Product

& and network [ Stewardship programme
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UKLA today!

Being a member of the UKLA provides a wealth of regulatory information, policy
guidance, and trends in R&D and sustainable thinking. This is vital to ensure we can
factor all of this into our strategic planning for our business and help our customers

navigate future trends and meet their long-term needs as well.

- Paul Booth, Managing Director, GB Lubricants

Scan the QR Code
+44 (0)1442 875922 - www.ukla.org.uk and tell us what you're

interested in and how
UKLA, UKLA House, 13 Chess Business Park, Moor Road, Chesham HP5 1SD. we can help you:




